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These guidelines have been created
to help bring consistency to all of the

University of Bolton’s marketing assets,

online or offline.

If you have any specific questions
or requirements, please contact the
Marketing Team.

Marketing Team:
UoBmarketing@rsm-agency.com
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Using the logo

When using the University of
Bolton logo you should always
maintain the CLEAR ZONE. This
is calculated by the height of the
shield from within the logo.

The logo can be used on either - . .
dark or light backgrounds. Be U nivers |ty
careful to choose the correct L %%

logo for the background.
Shown on this page is the logo
which should be used on light A Guardian
backgrounds.

of Bolton

University of Bolton identity guidelines



Using the logo

This logo should only be used on
darker backgrounds. Make sure
if using over an image that the
logo can still be clearly seen.

Download artwork:

Web/digital versions

University

of Bolton

Print versions

A Guardian
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https://thersmagency.sharepoint.com/:f:/s/RSMAgency/EhP8OkpT28lFoHmI1pAyxB0BC50zb9KKDUj0aLs_JvYDHw?e=jR25Ny
https://thersmagency.sharepoint.com/:f:/s/RSMAgency/EmT1c7hmZt9OmMhqyp4dRAsBxTh3Ft0CotPq_isbSe6AfA?e=oEswSs

Using the logo

The don’ts regarding the University of Bolton logo.

il University
of Bolton

. University 40

w
A Guardian g

A Guardian
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Logo variations

Logo variations currently in use.

University

of Bolton
GREATER MANCHESTER

MARKETING USE
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Teaching Intensive, Research Informed
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League position badges

Currently the University of Bolton promotes three key league standings. These should be displayed on all
marketing material if possible. Do not edit these badges.

THE TIMES &
SUNDAY TIMES

GOOD UNIVERSITY
GUIDE 2023

A Guardian

Z A,

st

UNIVERSITY

STUDENT
SATISFACTION

THE COMPLETE UNIVERSITY GUIDE

IN THE NORTH WEST FOR
TEACHING QUALITY

GUARDIAN AWARD THE TIMES & SUNDAY TIMES THE COMPLETE UNIVERSITY GUIDE
Please note: there are alternatives for this award including Please note: there are alternatives for this award including
1st in the North West for Student Experience 3rd in England for Student Satisfaction, Top 10 in the UK

for Student Satisfaction
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To use the Guardian league position badge you can download the artwork
files using the links below. If you experience any problems, please contact
UoBmarketing@rsm-agency.com.

Download artwork:

Web/digital versions

Print versions
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A Guardian

<40

UNIVERSITY



mailto:UoBmarketing@rsm-agency.com
https://thersmagency.sharepoint.com/:f:/s/RSMAgency/EpD_wVbaQ4VKksYYOaK6YIABM_eznR6kc8EzJjY4fnJO8w?e=eeOm9V
https://thersmagency.sharepoint.com/:f:/s/RSMAgency/Eo1t9Vjtl_xCvE_ljFP-gJoBtheCfBPF6zESKwoBkkaCyQ?e=ZBwxxy

The Times & Sunday Times

To use The Times & Sunday Times league position badges you can
download the artwork files using the links below. Please note, with this
badge you can also download the legacy versions. If you experience any
problems, please contact UoBmarketing@rsm-agency.com.

Download 2023 artwork: Download 2022 artwork:
Web/digital versions Web/digital versions
Print versions Print versions

THE TIMES &
SUNDAY TIMES

GOOD UNIVERSITY
GUIDE 2022

IN THE NORTH WEST FOR
TEACHING QUALITY

2022 VERSION
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THE TIMES &
SUNDAY TIMES

GOOD UNIVERSITY
GUIDE 2023

IN THE NORTH WEST FOR
TEACHING QUALITY

CURRENT VERSION



mailto:UoBmarketing@rsm-agency.com
https://thersmagency.sharepoint.com/:f:/s/RSMAgency/Ejpzo0Mf_MZKmsqxe29BVJkBLTx0jjHkJ6XClv3ONxNWTw?e=qyzJbh
https://thersmagency.sharepoint.com/:f:/s/RSMAgency/Eq1F06GdLshLhdlXaQmoiHsB6jO5CJGY1OZBR4ssleuOVA?e=3IzuRE
https://thersmagency.sharepoint.com/:f:/s/RSMAgency/EineKk_W_9hEodlG2jLrKHMBEiH4WvkVh8dadULJJuXcjg?e=WtKW1C
https://thersmagency.sharepoint.com/:f:/s/RSMAgency/En2sq0L9ozNLqBEgrVXHUCEBgCbBLwEBs2oAxfmIkZr71g?e=hNm5E8

The Complete University Guide

To use The Complete University Guide league position badges you can
download the artwork files using the links below. Please note with this
badge you can also download the legacy versions. If you experience any
problems, please contact UoBmarketing@rsm-agency.com.

Download 2023 artwork: Download 2022 artwork:

Web/digital versions Web/digital versions

IN THE NORTH WEST FOR
N STUDENT
P 2021-2019
ve(arzf:n:?r(eeta\?;ilable and if you SATISFACTION

would like to use them please

contact UoBmarketing@rsm-
agency.com.

THE COMPLETE UNIVERSITY GUIDE

STUDENT STUDENT
SATISFACTION SATISFACTION

THE COMPLETE UNIVERSITY GUIDE THE COMPLETE UNIVERSITY GUIDE

CURRENT VERSION
2022 VERSION 2021 VERSION
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mailto:UoBmarketing@rsm-agency.com
mailto:UoBmarketing@rsm-agency.com
mailto:UoBmarketing@rsm-agency.com
https://thersmagency.sharepoint.com/:f:/s/RSMAgency/EnlU5vCheN1ChQ6a8WpMGpMBT830_SEl7l0W-8Ej7sNQAw?e=iO3p0B
https://thersmagency.sharepoint.com/:f:/s/RSMAgency/EhOjeJBHNm1JjgeRiu22OP8BVDuazyoSpIwH-jI22jmsyg?e=N7HrlN
https://thersmagency.sharepoint.com/:f:/s/RSMAgency/EuhtdIWkhmtGr6U28eTk6jcBIx_98AIj1nweQWNvVoUKIw?e=pQblXT
https://thersmagency.sharepoint.com/:f:/s/RSMAgency/EkGR0BYXhWpIofq9KYHgK5oB4djm361FTZehYXglPLCwUg?e=OHShDj

Fonts

The guidelines include three typefaces
that can be used on all University of
Bolton communications whether online
or offline. Please pay close attention
to how and where to use them to keep
consistency across all communications.

These typefaces are listed opposite
and include tips on where they should
be used.

When these fonts are not available (for
example, in email marketing templates,
Word, Excel or PowerPoint), Arial should
be used instead.

University of Bolton identity guidelines

Co Text

Weights available: Bold/Regular

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopqrstuvwxyz1234567890

e Co text should ONLY be used for Headlines, Sub-headings and buttons.
Bello Script Pro

Weights available: Regular

ABCDEFGHIIJULMNOPQRSTVOWXYL
abedefghighlmucpqrstavwxy1234567890

e Bello Script Pro should ONLY be used in Headlines and for highlighting a MAXIMUM of three words.

Motiva Sans

Weights available: Bold/Medium/Regular

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz1234567890

e Motiva Sans should ONLY be used for bodycopy.



Typography

Some simple guidelines for setting
large sections of copy.

University of Bolton identity guidelines

1st line of headline text
2nd line of headine text

...occatur sinti dit quam qui asperia si ut re, soloriae.
Et di inime sequi delibust, idel moloribus nihil is a
quatusci ulpario ribus, ea con plibusciamet pratiur as
aut estruptat pelit offictempore volore, accus, officia
venis dolupti odit quiduciam aperatiur.

Quiat amus nobis et volorep tatempor aut molut am
ut alitissequia dis maio odis min con niae vendae
preprae nobisimpos inctuscil im essum alia ni sum
eumquas sequae. Catem earciet disquam re sa sit
provit laborem non res quaepe vitae ne aliquias
volenimpore mil imo blam qui vendiscid et eum que
nus earumquas...

Line height for
headings and sub-
headings are

2pt more than the
font size.

Line height for
bodycopy are 2pt
more than the font
size (For example:
14pt bodycopy on
16pt line height).

Space after paragraph
should be 2mm.



Colour palettes

The colour palettes have been
chosen to reflect the diverse and
multi-cultural nature of the University
of Bolton.

Tints of these colours can be used but
please consult the Marketing Team
before doing so.

Colour gradients can be used and are
detailed on the next page.

Marketing Team:
UoBmarketing@rsm-agency.com

University of Bolton identity guidelines

Navy

CMYK:92/45/0/70
Web: #1C304A

Magenta

CMYK:14/86/0/0
Web: #DD3598

Aqua

CMYK:60/0/30/0
Web: #65C6C3

‘ When using these colours with text overlaid, please ensure the text is easily readable.

Yellow

CMYK:0/35/90/00
Web: #FFBO17

Violet

CMYK:88/88/15/5
Web: #46377A

Salmon

CMYK:0/70/47/0
Web: #FF6B6B



mailto:UoBmarketing@rsm-agency.com

Colour palettes

Violet Magenta Violet Salmon
CMYK:88/88/15/5 CMYK:14/86/0/0 CMYK:88/88/15/5 CMYK:0/70/47/0
Web: #46377A Web: #DD3598 Web: #46377A Web: #FF6B6B

Violet Aqua Magenta Salmon
CMYK:88/88/15/5 CMYK:60/0/30/0 CMYK:14/86/0/0 CMYK:0/70/47/0
Web: #46377A Web: #65C6C3 Web: #DD3598 Web: #FF6B6B

Aqua Magenta Magenta Yellow
CMYK:60/0/30/0 CMYK:14/86/0/0 CMYK:14/86/0/0 CMYK:0/35/90/00
Web: #65C6C3 Web: #DD3598 Web: #DD3598 Web: #FFBO17
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Photography style

Examples of
preferred style

Wherever possible, images should

be of the students and staff of the
University of Bolton: engaging,

happy, relevant and reflective of our
multi-cultural student body. There is a
photo library of approved photography
that is available to everyone and this
is constantly being updated.

If you cannot locate a particular
photograph, please contact the
Marketing Team.

Marketing Team:
UoBmarketing@rsm-agency.com

Photo library

University of Bolton identity guidelines



mailto:UoBmarketing@rsm-agency.com
https://thersmagency.sharepoint.com/:f:/s/RSMAgency/EmzZuRL6xpxFvCNTGEaMLIwBP4ZNHNWDQlVt1DKytCK-NQ?e=cOTsOV

[llustration can ONLY be used for Some examples:

campaigns and must be approved by
the Marketing Team. Icons can be used on darker or lighter backgrounds and can use a two colour or single

colour palette.

Icons are used often to help convey
specific benefits. The style used is

a line style. Sometimes key elements
are highlighted in a colour from the
University of Bolton’s colour palette.

A useful resource for icons is:
www.flaticon.com

Marketing Team:
UoBmarketing@rsm-agency.com

University of Bolton identity guidelines
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Example of
email template

The following pages give some recent examples
of online and offline marketing assets.

Bodycopy for emails should
be in ‘Arial’ Regular or Bold

University of Bolton identity guidelines

If you are having issues viewing this email, view it here in your web browser.

il University

of Bolton : 0
! i\ ' Graduate

W

C.\ 11
W 1-5 June 2023

Y/

@,
2023 V Are you a final year student who isn’t sure what
‘I S i_ to do when you graduate?

"IN THE NORTH WEST FOR | Are you a recent graduate in need of support in

s Af&’:ﬁz’;‘lgN securing employment? Why not try our week’s

THE COMPLETE UNIVERSITY GUIDE worth of FREE virtual workshops?

Employability Professional Problem 1-2-1
skills solving advice

Wherever you are up to in achieving Timetable for the week
your career goals, come and join us

for Graduate Futures Week! This is Monday 1 June
our very first virtual, graduate event Morning | 11:00 am-12:00 pm
that has been designed for you to Graduate futures from the view
bmld your professnonal skills, get of graduate employers

gain advice for your next Afternoon | 1:30-2:30pm




Headline in ‘Co Text’ Bold

Highlighted key work
in ‘Bello Script Pro’

Bodycopy in ‘Motiva
Sans’ Regular

University of Bolton identity guidelines

Example of printed A5
promotional leaflet

Available op.

- Downloag on the
& App Sion

>

ANDROID gpp oN

GOog[e play

.....
W ks




Headline in ‘Co Text’ Bold

Examples of Facebook carousel adverts

Up to

£3,000

bursary available

studies in

Life Invest January

is about the time

timing. to Retrain,
Reskill or
Upskill.

STUDENT
SATISFACTION
THEC uioe

Overall a
better choice. Welcome to

#UniAslItShouldBe

Better i

Better 7
education...‘f_"g_:

N
|

b
%
THE TIMES & \
SUNDAY TIMES
GOOD UNIVERSITY
‘GUIDE 2023

Start your
StudyJourney In STUDENT
January 2023 SATISFACTION

Enjoy a better life!

IN THE NORTH WEST FOR

IN THE NORTH WEST FOR
TEACHING QUALITY

www.bolton.ac.uk

For a guide to asset sizes for the social media platforms visit:

www.sproutsocial.com/insights/social-media-image-sizes-guide ]
Using the purple > magenta

colour gradient @
University of Bolton identity guidelines


http://www.sproutsocial.com/insights/social-media-image-sizes-guide

Building

blocks

This page will give you an
indication of how to lay out
a simple printed leaflet.

University of Bolton identity guidelines

White block
(18° rotation with
curved corner)

Headline using a mix
of Co Text (Bold or
Regular) and Bello
Script Pro

Area for bodycopy /—\

using Motiva Sans
(Regular or Bold)

Call to Action bar,
using Motiva Sans
Bold and icon
(Web, email

or phone)

University of
Bolton logo

_/

Image area,
using same

rotation
and curved
corner as
white block

Background
using colour
gradient (see
page 12 for
details)



Written guidelines

In general

Separate people’s initials with spacing; for
example, J A Smith.

Use ‘or’ instead of /.

Use brackets when text contains additional
information.

Only use hyphens (-) when two words
function together; for example, full-time,
prize-winner, part-time.

Dates and time

Time should always be in a
12-hour format with no space
in between (12:00pm)

Dates should be written in this format
- 25 January 2023

Days should be written in full Monday not
Mon (except on social where characters
are limited i.e. Twitter)

Days and times together need no
punctuation (Monday 8:00am)

For academic years, use a forward slash
and shorten the second year (2021/22)

University of Bolton identity guidelines

Capitalisation
and naming

When introducing the University of Bolton,
use the full name. With courses, always
introduce with ‘the course name’ at the
University of Bolton. When not referring to
the University, a lowercase ‘U’ can be used.

Undergraduate

Postgraduate
When referring to undergraduate and
postgraduate courses, only use uppercase
‘U’ and ‘p’ when appearing in headlines.
Course names and subject areas:

Fine Art

Nursing

English and Creative Writing

Psychology
Course names should always be written in

title case; for example ‘BA (Hons) Graphic
Design’. However, where a course has

variations such as ‘with foundation year’ these

should be written in lowercase; for example,
BSc (Hons) Computing with foundation year,
BSc (Hons) Business Management (top-up).
When referring to a subject area, only use
title case in headings.

Exempt insignificant words such as ‘and’,
‘in’, ‘or’, ‘the’, ’for’, ‘is’.

Do not capitalise: degree, honours,
master’s, bachelor’s, etc. Abbreviated
degree types:

BA (Hons) MSc
BSc (Hons) MBA
BEng (Hons) PgCert
BDes (Hons) PgDip
FdA CertEd
FdSc PGCE
FdEng PhD
MA EdD

Bachelor’s degree and master’s degree
should appear with an apostrophe but not
in ‘Bachelor of Arts’ or ‘Master of Science’.



Written guidelines

URLSs

If you must insert a full URL remove

‘http://’ or ‘https://” unless ‘www.” is not

in the URL. Ensure full stops appear after
email address links if they are at the end of
a sentence, however make sure they are not
part of the hyperlink.

Abbreviations

Always write in full the words to an
abbreviated term the first time it occurs in

a document, with its initial term in brackets
beside. For example, Continuing Professional
Development (CPD). Afterwards, abbreviate.

University of Bolton identity guidelines

Numbers

Write number one through ten in words and
11 onwards as numerical figures (excluding
social media)

Words and digits should be used for large
numbers (3 million)

Use % and £ to represent percentages and
pounds, respectively

Use a comma to punctuate larger numbers
(1,000 and 10,000 and 1,000,000)
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74l of Bolton

A Guardian

If you an unsure of anything, please consult
the Marketing Team using the contact
information below:

UoBmarketing@rsm-agency.com

@e-,gnl
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